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What do these things have in common?
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Priority areas for win-win policies

Swiss men, especially of high education levels

Alcohol

Processed meat

Refined grains
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Aimed to find win-win areas to prioritize

https://www.mdpi.com/2072-6643/12/9/2745
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Overview of results for climate change (Food)

Insignificant number of respondents

Insignificant number of respondents
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Overview of results for climate change (Food)
Total per person limit

Insignificant number of respondents

Insignificant number of respondents
Key points: Male diets consistently are more 
impacting than female diets for both food and 
beverages (data not shown). Red and 
processed meat, as well as dairy products are 
associated with highest GHG emissions, and 
alcohol, coffee, are also important.  All diets 
are over the per capita recommendation for 
GHG emissions, so production practice 
matters!

https://www.bafu.admin.ch/bafu/en/home/topics/climate/in-brief.html
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Updated results from Global Burden of Disease database

Key points: 
Reduce meat and replace with whole grain and legumes.
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Main findings and connection with social and political context

▪ Swiss men, especially of high education levels are a priority population with respect to both health 
and greenhouse gas emissions. Decreasing processed and red meat and alcohol are key win-wins.

▪ Whole grain consumption is too low for the entire population, and has little environmental impact if 
increased, and is therefore a key win-win.

▪ “Food environment” (where and how food are sold) and sociological context are key. Evidence is 
lacking on how information can influence consumer choice e.g. food labelling (see our report with 
WBCSD), where as food choice seems to be driven by many other drivers, e.g. key life events, 
marriage, university, new baby etc. (our new article).

▪ “Local food” is a high priority in CH.

▪ Food choice in any case is not enough to reach GHG targets. Production practices (and reducing 
consumer food waste) must be considered – e.g. fossil free (fertilizers, fuels) and 
regenerative/organic.
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“95% of Swiss consumption biodiversity impacts rest abroad with cocoa, coffee and 
palm oil imports being responsible for majority of damage.”
Chaudary, Pfister, Hellweg https://pubs.acs.org/doi/pdf/10.1021/acs.est.5b06153

Limit consumption and look for certifications (e.g. Rain Forest Alliance)
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Updates from the field

▪ In absence of policy, most industries will act only for market reasons (consumer pressure, investors). 

▪ NGOs help bring market pressures and are key to supply methods and frameworks for companies as 
“involuntary regulations.” 
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